LEVE T®RIDE
Cambridgeshire and
Peterborough

1 October 2022 - 30 April 2023,
with addition of The Bike Month Challenge.
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"I think this is a great initiative. Not
FORCING people to ride, but
encouraging and being supportive.

"

- Emma at MRC Laboratory of
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RIDER DATA

I Male [ Female|  Non-binary and other gender responses

Gender

Age Rider type

76% Regular riders
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| @ 4% Newriders
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RIDER DATA

Barriers and motivators

Barriers to riding more - new to occasional riders

Do not make time

Do not know a safe route
Bike needs fixing

Do not feel confident

Do not own a bike

Bike has a flat tyre
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Barriers to riding more - occasional to reqular riders

No barriers

Weather not good
Too far

No showers at work
No safe place to park
Other

0 10% 20% 30% 40% 50%
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Motivators for riding more - all riders

Improved fitness
Enjoy outdoors
Improved health
Live sustainably
Save money
Other

0
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Biketober
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Winter Wheelers
366 28,471 1,392
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Spring Campaign
743 204,755 6.787
People riding Miles ridden Transport trips
( . N
Bike Month Challenge
211 893 153,061 4,860
. Workplaces People riding Miles ridden Transport trips

Bike Month Challenge data has been collected on 31 May 2023, so the
numbers may increase after the grace period.
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SUMMARY

410 18

New users 0f those users
joined the were new to

platform riding

New users by month Trips taken by month
200 8,000
150 6,000
100 4,000
50 2,000
0 0
Oct Nov Dec Jan Feb  Mar  Apr Oct Nov Dec Jan Feb  Mar  Apr

Summary and general trends

Love to Ride Cambridgeshire and Peterborough started strongly with the Biketober campaign in October
2022. Jumping quickly into a new challenge, we saw positive results from the beginning. The Bike Month
Challenge has had great results across all areas, with most numbers doubling compared to Biketober,
especially the number of new rider registrations and new user accounts. This shows the growth of Love to
Ride since the project started and the importance of running multiple campaigns a year. Outreach with the
local community has been important for these results and promotion of Love to Ride across the combined
authority has allowed us to grow the numbers well in the last 8 months. Engagement via webinars,
presentations, press releases and the use of our Promo Packs have allowed us to establish relationships with
community groups. Running Facebook advertisements has also been a huge success over the last couple of
weeks with 56 new registrants in one weekend and over 1,000 clickthroughs. Using a mixture of engagement
techniques alongside Gabriella building contacts with businesses across the region has seen a big uptake in
more companies participating. Overall, a fantastic first year for the combined authority and we're looking

forward to what the next few months bring!




